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a Pan German Motors Ltd.,
Yen Chang Chang @ BMW Importer
Digital Marketing Supervisor of BMW Marketing _ E
Communication (Taiwan) King's College London g
Taiwan - 316 connections - Contact info 3 o
Experience Omnicom Media Group
Tyr 11 mos
Digital Marketing Supervisor/BMW Marketing Communication
Pan German Motors Ltd., BMW Importer - Permanent Assistant Manager of Marketing Communication & Research
Dec 2019 —Present - Tyr 1 mo Aug 2017 —May 2018 - 10 mos
Taipel, Taiwan Taiwan
B SEO Localization Consultant
Dm:mms Freelance Digital Marketing Account Executive
S Oct 2018 -0ct 2019 - Tyr 1 mo Ogﬂvy Bates CHI&David, Ogilvy & Mather Taiwan
London, United Kingdom Jul 2013 = Jun 2016 - 3 yrs
Taiwan

Provide the search engine optimisation strategy and localised keywords suggestion to
international companies, helping clients to reach potential customers with local insight.
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BRAND BUILDING

Brand building starts outperforming ang-term gai'ns
sales activation build up over time

RN

SALES ACTIVATION
Short-term uplift stops
when spending stops

Sales uplift

= AN

Short-term Long-term

Time

eamm» SALES ACTIVATION emm» BRAND BUILDING
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Creative Effectiveness Ladder

Bl R BRI B E VB
e GRER COMMERCIAL
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e A hierarchy of the main types of
Al effects that creative marketing

M 52 AN —y
RIIS2HNZ produces, from least to most

commercially impactful*

*hierarchical in the sense of commercial impact, not sequential
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BMW GIVING WAY

THE FIRST STICKER TO GIVE OUR COMPETITORS' DRIVERS
THE BMW ULTIMATE SENSE OF EXCLUSIVITY.
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The

Dream Crazy

campaign.
—

For the 30t anrwwersary of “Just Do I”
Niko wanted to inapiee a new generation

of young athictes and youth overall 10 realize
their potestial through sport. Nikke wanted
10 bring to life its iconic idea and line

“Just Do 11" in a tresh wary, relevant to

youth athietes as wedll as culhare at targe.

10EA
The “Dream Crary” campagn celebrates

athiates who have pushod thelr sports forwand,

from household names like Serena Williams
and LeBron James to a girl who dreams of
playing knebacker on a high-achool football
team, The campalgn was led by Coln
Kaepernick, the controversial NFL quanierback
who sachiiced his dream for an oven Digoer
ane when he knelt daring the national anthem
10 protest pofice batakty.

The campalgn saw Nike's stock price rise to
an all-ame high and created $6 bion in brand
value, making i the most succassiul CaTPagn
in the brand's history.

+$68 in brand valuo
*«31% sales ncrease
S163MM in eamed media

“NIKE STOCK REACHES
ALL-TIME HIGH AFTER
BACKLASH"

F
“NIKE JUST DID IT”

Los Angeles Times

“NIKE'S COLIN KAEPERNICK
AD IS ON THE RIGHT SIDE
OF HISTORY”

FST@GMPANY

“NIKE'S BIG BET ON
KAEPERNICK CAMPAIGN
CONTINUES TO PAY OFF"

FORTUNE

“THE MOST SUCCESSFUL
CAMPAIGN IN THE HISTORY
OF THE BRAND”

&

“WHAT WAS
NIKE THINKING?"

PRESIDENT DONALD |. TRUMP

THE FILM THE MULNCITY OUTDOOR THE QUTCOME
O the cperimg taght of T NFL Season, Niky Sueched BEROCH 40 posibers DirRotnd srgor Otk around P W) (Setr 300 Lt & DOyCot! apirnl Nbho w1 Durrod shoes,
e il 90-s00000 M Devarm Crasy, voscod by Coln COUYy, Cofelyating the 20 iotes and thaw Oy Groanms. RONS S 1O the Deand's dotenso and prassod T Camgagn

for Downg on “the nghe side of hestony. ™
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